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(H#8) The Benefits of Frequent Positive Affect: Does Happiness Lead to Success? (Lyubomirsky. King. Diener. 2005%F)



(&%) BHDERO

O ttFRIIIFRF N DIRRIE. MHWEENSELEE (AWEES) N\BIT

KES&P500 ODTHIFMEICHHIEREEDEES

100%
83% 58% 32% 20% 16% 10%
80% 20%
= 84%
£0% 68%
0%
20%
0%
1975 1985 1995 2005 2015 2020

Tangible Assets . Intangible Assets

(tHE#8) Ocean Tomo, LLC
(BEZEN) FEL/R— 2.0 FHRNRECETTCRBIRE (ESG - BILEEINE) HRSBREE (BBREEEAE. 20174F)
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Engaged Not engaged ® Actively disengaged

World EERSRem . B
U.S/Canada 31% 52% 1%
Latin America 27% 59% o 14%
Post-Soviet Eurasia 25% 61% o 1a%
Southeast Asia 19% 70% Co11%
Sub-Saharan Africa 17% 65% o 18%
Eastern europe 15% 69% . 18%
Australia/New Zealand 14% 1% o 15%
Middle East/North Africa 14% 64% 2%
South Asia 14% 65% S 1%
Western Europe = 10% 71% 1%
East Asia 6% 74% o 20%
Japan |GSE 71% S B%

(£88) GALLUP [State of Global Workplace] (20174)



